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On a Tight Budget





Objectives

 Evaluate- Audit current materials

Branding-Consistent
visual elements

Save Time- Templates
that can be reused or
used in different
formats

Coordinate- Create a plan to cover print and
social media instead of thinking of it as two
separate plans

Eureka Public Library District



EVALUATE



BRANDING



201920192019



MS PUBL ISHER
CANVA



Newsletters
Posters
Bookmarks
Social media posts

Templates



COORDINAT ION :
     P U L L I N G  I T  A L L  T O G E T H E R



Newsletters
Calendar
Website
Facebook
Instagram
Press Releases
Posters

Coordination = Same But Different




